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Priority Analysis of Destination Selective Attributes for Garden Tourism
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ABSTRACT

The selective attributes of tourist destinations are an important pull factor in tourism activities. The main purpose
of this study was to identify and prioritize the most important selective attributes of tourist destinations for garden
tourism.

In the process of deriving the selective attributes of tourist destinations to be counted for garden tourism, literature
review case studies, expert FGI, and survey-based validity evaluations were used, and their importance was analyzed
using the AHP analysis. Based on the results, the author identified 18 selective attributes of garden tourism destinations,
which are nine physical environment attributes and nine service environment attributes. In terms of their relative
importance, “variety of plants” (0.155) and “spatial arrangement” (0.132) were found to be high priority factors, followed
by “surrounding environment” (0.103) and “sensory stimulation factors” (0.075) such as birdsong and scent. “Building
design” (0.058), “overall atmosphere/space for relaxation” (0.053), and “landmark symbols/artwork” (0.052) may also
be important factors in the selection of garden tourism destinations. The significance of this study is that it identified
attributes that should be considered in the planning and design of garden tourism destinations, and provided a basis

for prioritizing the use of limited resources and services.
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